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Consumer Guidance Society of India

' India’s first NGO in the consumer sector Established:1966 .
L “ Block ‘J', Azad Maidan, Opp. Cama Hospital, Mahapalika Marg, Mumbai - 400 001.
& Tel.: 91 -é2-2262 1612 /2265 9715 Telefax : 2255 9715
e-mail: cgsibom@gmail.com  website: www.cgsiindia.org

I Colisumcr cuance SOCIETY. OF INDIA
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CG/MSK/ ‘9\6) 20" April 2015

Shri Chahande,

Principal Secretary, v
Department of Higher Education,
Government of Maharashtra,
Mantralaya, MUMBAI.

w Sir,

Sub: - Programmes on Consumer Awareness & Fina_nc\ia!‘u_t_elg;
Subsequent to our discussion with you on the above subject on Thursday 16" Aprit 2015
please find enclosed details.on the captioned subject.
The Consumer Guidance Society of India (CGSI) is working&on organising workshops on
“Consumer Awareness & How to manage Money” acrose’ the country, and rnore
particularly to the students and youth, to empower the consumers of all services across the
board.
Methodology: The workshop contributes to all strata of common People, as they will become:
empowered consumers, not worry about financial mistakes andg thereby make for 3 happy

@ populace.

=~ Some features of the workshop are:

¢ The workshop will cut through the jargons and explain concepts ang strategies through

stories.

2 ¢ No selling of-any types of products in the wofkshop.
< }4@“

The areas that would be covered in the workshop are:

4

K V\/\g . _Concept/Essentials of an "Aware, Empowered Consumer
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* Role of consumér in self—empowerment, more particularly in the fields of lelecom,

Cyber Security, Renewable Power & Financial Services.
v * Financial Mmarkets and theijr functions: the difference between debt ang ety
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» The power of compounding, introduction to Rupee cost averaging & time value of
money; How to setup a smart financial plan; How to get out of debt and select Insurance

& Investment Products )
The organizers are expected to provide mike system, projector & screen for the presentations
and video.
Speaker Profile:
The CGSI will be represented by industry experts. Their fees etc. will be paid from a gran’

received for this purpose from SEBI, BSE or similar statutory authorities.

We request you to help us conduct these Consumer Awareness & Financial Literacy
programmes for studentM_e_rg,_iti_e,s,all over Maharashtra in the forthcoming Acadermic
Years starting in June 2015. We will approach the various Universities/Colieges under your

tutelage and fix up dates, suitable to them, in the above period”

Program Schedule- Programmes on Consumer Awareness & Financial Literacy

Total Time per program Two to Two and a half hours

No. : " Particulars
1 Registration [ S
2 Welcome and Inauguration o -
3 | Session 1: How to be a smart and empowereo consume. ‘
4 "Session 2 : Fundamentals Basics of money and essential qu@.ln‘ es of a prucem
investor i
5 | Interactive Session ]

CGSI will provide financial assistance towards snacks, banners, leaflets for publicizing
the program and other related expenses in organizing the events (subject to advance
approval). There is no financial liability on the colleges, and only 4 persons will be
coming for the presentation/administrative work.

ey

Yours truly,

Dr. M.S\ Kamath
Hon. Secretary, CGSI.



